Business Ethics: Navigating the
Gray Area

Business ethics is a complex field that involves understanding and
applying moral principles to business decisions.
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Defining Business Ethics: Principles and
Responsibilities

Principles Responsibilities
Honesty, fairness, integrity, respect, accountability, and Businesses have responsibilities to their stakeholders,
transparency are core ethical principles. including customers, employees, investors, and society.
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Ethical Obligations to Stakeholders: Customers,
Employees, and Society

Customers

Fair pricing, product safety, and
customer service are key
responsibilities.

Employees

Providing a safe and fair work
environment and promoting
ethical behavior are essential.

Society

Businesses have a responsibility
to operate in a way that benefits
society and minimizes negative
impacts.
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Promoting Sustainability and
the Triple Bottom Line
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Environmental

Reducing carbon footprint,
conserving resources, and
promoting ethical sourcing
practices.
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Economic

Profitability, long-term value
creation, and responsible financial
management.
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Social

Fair labor practices, community
engagement, and promoting
diversity and inclusion.
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Avoiding Ethical Pitfalls: Greenwashing, False
Advertising, and Unfair Termination

Greenwashing

Misleading consumers about the environmental friendliness of products or
practices.

False Advertising

2 Making misleading claims about the benefits or features of products
Or Services.

Unfair Termination

3 Terminating employees without just cause or failing to
provide adequate notice.
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The Consequences of Moral
Disengagement: Legal Risks
and Reputational Damage

1 Legal penalties, fines, and lawsuits.
y) Loss of customer trust and loyalty.
3 Damage to brand image and reputation.
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Reflective Leadership: Asking
the Right Questions

What are the ethical implications of this decision?

T Consider the impact on stakeholders and the long-term
consequences.

Is this decision consistent with our values?

P Align business practices with ethical principles and
company culture.

Are we being transparent and accountable?

3 Maintain open communication and take responsibility for
actions.
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Ethical Decision-Making: Balancing Short-Term and
Long-Term Considerations

Short-Term Gains

Focus on immediate profits or expediency.

Long-Term Sustainability

2 Consider the impact on stakeholders, the environment,
and the future of the business.
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